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Lestari Module 4 

1. ESG Module 4 

1.1 What if You Don’t? 

 

Notes: 

<prosody rate="-10%"> 

 

Welcome to Future-Proof Your Business With E.S.G. <break strength="medium"/> 

 

Environmental, social, and governance or E.S.G. issues are to be considered by business entities in their decisions 

because companies with a higher focus on sustainability are viewed as reliable and fundamentally sound.  

 

 

 

</prosody> 
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1.2 What If You Ignore ESG?  

 

Notes: 
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1.3 Brand Boycott 

 

Notes: 
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1.4 Bank Boycott 

 

Notes: 
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1.5 Climate Threats 

 

Notes: 
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1.6 Other Potential Issues 

 

Notes: 
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1.7 Facebook 

 

Notes: 
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1.8 The US Customs and Border Protection Boycott – Top Glove 

 

Notes: 
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1.9 Top Glove 

 

Notes: 
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1.10 Kit Kat, Nestlé 

 

Notes: 

The third case is the Kit Kat crisis. In 2010, NEST-lay, maker of Kit Kat faced intense campaigning from activist 

organization, Greenpeace for using palm oils from companies who were destroying Indonesian rainforests, 

threatening the livelihoods of local people and pushing orangutans towards extinction. NEST-lay gave in to pressure 

and agreed to develop a comprehensive policy which will identify and remove any companies in their supply chain 

with links to deforestation so their products will have zero deforestation footprint. Let’s watch this video clip that 

ends with a play on Kit Kat’s famous slogan, Have a break? Give orangutans a break. 
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Subtitles (Slide Layer) 

 

1.11 Asia Pulp & Paper 

 

Notes: 

The last case study is the Forever 21 Bankruptcy. In September 2019, the global fashion brand filed for bankruptcy 
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and shut down its operation in 40 countries, including 350 of its 800 stores worldwide. According to marketing 

experts from the University of Pennsylvania, the fashion retail group failed to identify the shift of consumer trend, 

that focuses on climate issue and sustainability especially among Gen z and Millennials. This is evident when its 

sales dropped 25% in 2018 from $4.4 billion, two years earlier. As one of the disposable fashion pioneer, Forever 21 

does not appeal to the younger generation as they preferred long lasting and better-quality clothing. Not to 

mentioned that the industry is well studied to contribute to pollution and green house gasses.  

 

 

1.12 Forever 21 

 

Notes: 

The last case study is the Forever 21 Bankruptcy. In September 2019, the global fashion brand filed for bankruptcy 

and shut down its operation in 40 countries, including 350 of its 800 stores worldwide. According to marketing 

experts from the University of Pennsylvania, the fashion retail group failed to identify the shift of consumer trend, 

that focuses on climate issue and sustainability especially among Gen z and Millennials. This is evident when its 

sales dropped 25% in 2018 from $4.4 billion, two years earlier. As one of the disposable fashion pioneer, Forever 21 

does not appeal to the younger generation as they preferred long lasting and better-quality clothing. Not to 

mentioned that the industry is well studied to contribute to pollution and green house gasses.  
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1.13 Module Summary 

 

Notes: 

The last case study is the Forever 21 Bankruptcy. In September 2019, the global fashion brand filed for bankruptcy 

and shut down its operation in 40 countries, including 350 of its 800 stores worldwide. According to marketing 

experts from the University of Pennsylvania, the fashion retail group failed to identify the shift of consumer trend, 

that focuses on climate issue and sustainability especially among Gen z and Millennials. This is evident when its 

sales dropped 25% in 2018 from $4.4 billion, two years earlier. As one of the disposable fashion pioneer, Forever 21 

does not appeal to the younger generation as they preferred long lasting and better-quality clothing. Not to 

mentioned that the industry is well studied to contribute to pollution and green house gasses.  
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1.14 The End 

 

Notes: 
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1.15 End 

 

Notes: 

 

 

 


